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The global survey
Alcohol consumpton varies from country to country —
click on the map to find out more across the UK.

SUBSTANCE MISUSE Local picture

Excessive alcohol consumption can have a lasting impact

on an individual’s life. Nationally, 26% of men and 17%

of women now drink above the recommended limits and
there has been a rise in alcohol related disease and mortality.

International pictures
Drug use varies across the
world — click on the map to

find out more across the UK Each week in Brighton and Hove there is an average of:
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Novel Psychoactve Substances/’Legal Highs Click here to read the JSNA
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! A&E are from non-residents of Brighton & Hove.



http://www.globaldrugsurvey.com/the-global-drug-survey-2015-findings/what-was-the-last-drug-you-used-for-the-first-time/
http://www.bhconnected.org.uk/sites/bhconnected/files/7.3.6%20Alcohol%20%28Adults%20%20older%20people%29%20FINAL.pdf
http://www.school-portal.co.uk/GroupDownloadFile.asp?GroupId=972703&ResourceId=5089762
http://www.globaldrugsurvey.com/the-global-drug-survey-2015-findings/
https://www.erowid.org/experiences/exp_about.cgi

Understand your alcohol

consumption better . .

Change for life



https://www.youtube.com/watch?feature=player_embedded&v=DH_mFRrpt7I
http://saferuselimits.co/pick-a-drug.php
http://www.talktofrank.com/search/stories/?f[0]=bundle:story&solrsort=is_votes_amount%20desc
http://www.pavilions.org.uk/useful/
http://www.globaldrugsurvey.com/brand/the-highway-code/
http://www.bbc.co.uk/news/health-30500372
https://vimeo.com/user40157493
http://www.nhs.uk/change4life/Pages/drinks-tracker-mobile-app.aspx
https://www.breakingfreeonline.com/
http://theonlinerehab.co.uk/
https://www.facebook.com/CascadeCreativeRecovery/timeline
https://www.youtube.com/watch?v=55_asgew1jM&feature=player_embedded

The internet and mobile apps
has made way for new ways to
gamble, including:

Sports betting, horse racing
and in-play gambling

. Mobile gambling

In 2015 most gamblers were
gambling offline:

#% 45% gambled

#%J 15% gambled online

D 33% of those gambling online
used mobiles or tablets

With 2 exceptions:

Casino games (56% online)

Sports betting (65%)

Gamcare is the leading national advice,
support and counselling organisation.

In 2014 Gamcare reported that online
gambling had now overtaken betting
shops as the most popular facility used for

those needing support:
Online 46% Casinos 6%

Betting Shops 38%

Research shows that predictive Q,
characteristics are the same for online

and offline gambling and that voluntary

time and monetary limits can work —
especially for intense players

Estimates place the UK
consumer market for £1 9b
«J0DI

online gambling at

As gambling has grown
online, so has support:

Use Gamcare’s tool to test how Q.
gambling is affecting your life .

Gamcare provides telephone,

online and forum support

Local counselling is available
through Breakeven, Gamcare’s
local partner, across Brighton

& Hove

lan Semel from w
Breakeven discusses
their counselling

options "4 ‘g; ﬁYoum



http://www.saferinternet.org.uk/content/childnet/safterinternetcentre/downloads/Research_Highlights/UKCCIS_RH_21_Online_Gambling.pdf
http://www.breakeven.org.uk/Default.aspx
http://www.gamcare.org.uk/
http://www.gamcare.org.uk/get-advice/self-assessment-tool#.VsXzELSLS1t
http://www.gamblingcommission.gov.uk/Gambling-data-analysis/Gambling-participation/Gambling-participation-data/Gambling-participation-survey-data.aspx
http://www.hscic.gov.uk/searchcatalogue?productid=13887&returnid=1685
http://www.gamcare.org.uk/publications/annual-reviews-and-statistics
http://link.springer.com/article/10.1007%2Fs11469-013-9439-0
http://link.springer.com/article/10.1007%2Fs10899-012-9332-y
https://www.youtube.com/watch?v=kS4ZI9qLCkE&index=3&list=PLkn6wzCIq2ylEhkJUldA77iShSiJLQFl7

FACEBOOK ADDICTION

Various scales exist to look at addiction and addiction to social media
is no different. The Bergen Facebook Addiction Scale was created

in 2012 and covers six core elements of addiction (salience, mood
modification, tolerance, withdrawal, conflict, and relapse).

Within the study the researchers found:
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Women had higher Bed times and rising times were
addiction levels than men later with higher Facebook addiction
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For extraverts with high Facebook  For shy and anxious people high
addiction this was an additional  scores were associated with people

means of expressing themselves not  preferring to interact on the web
a substitute for social interaction rather than face-to-face

Find out more
information
on the Safe
and Well at

School Survey results

WHAT WE KNOW

In the 2015 schools survey we asked local pupils aged
11-16 about their use of social media and found that:

'71% * 95% ‘

ranging from 71% of Year 7
t0 95% of Year 11 pupils

86% *

86% use social media

For year 10-11 pupils (14-16 year olds):

On a school day 58% spend two hours or more on social media
and on a weekend 77% do so

27 % of pupils have felt that they have had to use social media so
that they don’t miss out on anything happening with friends

35% have caught themselves using it when not really interested

17% have tried unsuccessfully to spend less time on social media
But only 10% feel that they have less of a social life outside social media.
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88% 87% 80% 76% 40% 35%
YouTube Facebook Instagram Snapchat — Twitter  WhatsApp



http://www.amsciepub.com/doi/pdf/10.2466/02.09.18.PR0.110.2.501-517
http://psychcentral.com/quizzes/facebook-addict.htm
http://psychcentral.com/quizzes/facebook-addict.htm
http://www.bhconnected.org.uk/content/surveys

