INTERNET AND SOCIAL MEDIA
USE JUST KEEPS ON GROWING

In 2006, 16 million adults in
Great Britain used the Internet daily

WHAT IS SOCIAL MEDIA? By 2012, this had more than

doubled to 33 million

Social media is a way to share
information on the internet to
generate comments and feedback
Q . and helps people connect and
%» 6\6 communicate with others.
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Social Media includes platforms
such as Twitter, Facebook,
YouTube, Linkedin and Instagram.

In 2011, 45% of adults in Great Britain
used the internet for social networking

By 2015, this had risen to 61%

JUST WHO USES SOCIAL MEDIA?
@

Men and women use social media
equally but use varies by age

\Q\(\
‘\\ Almost 9 in 10 young people
Q,S aged 16 — 24 years use social media
\)‘D compared to 10% of people aged 65 years or over.
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To be effective on social media
requires time and effort

The duties of social
responsibility and client
confidentiality remain
when social media is used
by health, social care and

other professionals
Choose the right social media
to target your audience
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Think critically about your
communication. It's easy to
slip up especially when _ _
the audience is potentially Using data derived from

cynical about the message social media for public
health purposes still needs

‘Stoner Sloth’ _
campaign: to be subject to the same

rigour as any other source

Law Society
advice:



http://www.stonersloth.com.au
http://www.lawsociety.org.uk/support-services/advice/practice-notes/social-media/
https://www.youtube.com/watch?v=0hLjuVyIIrs
http://www.theguardian.com/media/2015/dec/20/social-media-twitter-online-shame
http://www.bbc.co.uk/news/business-34743185
http://services.parliament.uk/bills/2015-16/investigatorypowers.html?ncid=txtlnkusaolp00000618
http://ec.europa.eu/justice/data-protection/files/factsheets/factsheet_data_protection_en.pdf
http://www.bbc.co.uk/news/uk-31429026
http://www.economist.com/blogs/graphicdetail/2015/10/tracking-islamic-states-media-output
http://www.theguardian.com/commentisfree/2013/dec/29/internet-corporate-surveillance
http://www.bbc.com/future/tags/cyberwarfare



http://www.missingmaps.org
https://mobile.twitter.com/pavilions_org
https://www.youtube.com/watch?v=FESv2CgyJag
https://www.youtube.com/watch?v=kY-l9UQpf0Y
http://www.sciencedirect.com/science/article/pii/S0140673613603591
https://www.youtube.com/watch?v=g68OxUj29q0
https://flusurvey.org.uk

Social media has made us all more ¢ Know your audience and shape
accessible — take advantage your message to fit your goals.

Treat it with respect and caution - ¢ Public Health should embrace
there are lots of pitfalls social media

See Public Health England resources for using social media effectivel



https://campaignresources.phe.gov.uk/resources/campaigns/44-one-you/pr_and_social_media
http://www.huffingtonpost.com/kari-henley/are-facebook-friends-real_b_180204.html
http://www.huffingtonpost.co.uk/2015/12/07/leystonstone-stabbing-her_n_8737592.html
http://arjunasolutions.com/personality-type-drives-social-media-engagement/
http://www.theguardian.com/media/video/2015/nov/03/instagram-star-essena-oneill-quits-dream-life-on-social-media-video
http://www.adweek.com/socialtimes/who-owns-social-media/501666
https://campaignresources.phe.gov.uk/resources/campaigns/44-one-you/pr_and_social_media
https://www.youtube.com/watch?v=07IpED729k8

